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“Spectacle cannot be interpreted as just a visual deceit created by the mass media. In reality,
it is a world view that has already taken concrete form.” It is a cage, but not a physical prison
made of iron bars and high walls; rather, it is a social prison formed from language, symbols,
images, products, fashion, etc.

It is like a film in which every door you open leads into another world. Distances, as we
perceive them, are reduced to zero; we plunge willingly into the bloated excess and the
triteness, losing ourselves in the flickering screen.

As human society is transformed from a capitalist, possessive society into the “society of the
spectacle”, the ways in which people come to recognize themselves and the world around
them, the way in which people relate to their natural, social and visual environment, and the
objects that people create are all constructed through film and video images — the world has
been captured on film. The emergence of the society of the spectacle also represents a
formularization of leisure and the other aspects of human life not directly related to
production, and the standardization of the experience of viewing (in terms of the
establishment of logic).



